Typhoo’s eco-friendly
teas set to hit India
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TYPHOO, the over 100-
vear-old  iconic  British

brand which is the second
largest tea manufacturer by
volume in the UK, is rolling
out the first environmental-
lv sustainable teas certified
by Rainforest Alliance for
the Indian market. The
brand is now owned hy
Apeejay Surrendra group.

Apeejay  Surrendra  ac-
quired Tvphoo in 2005,
The company rolled out the
brand in parts of northern
and western India in 2008
through its own sales and
distribution channel,

The suite of products be-
ing launched for the Indian
tea market include popular
mainstream blends as well
as new ‘Gold" products,
which bear the distinct seal
of the Rainforest Alliance,
top company officials said.

Interestingly, Tvphoo has
been sourcing tea from the
tea estates that produce as
per sustainable agricultural
network standards carrving
various certifications, in-
cluding Ethical Tea Part-
nership and Rainforest Al-
liance, for nearly five years.

“Our cerntified products
are aligned with the evolv-
ing consumer attitudes;
their growing environmen-
tal concerns as well as
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m Apeejay Surrendra
group had rolled out
UK’s Typhoo brand in
India in 2008

m Typhoo has been
sourcing from estates
that produce as per
sustainable standards

mindful living linking con-
sumption and sustainability.
With our products sourced
from estates that have im-
plemented  stringent  best
practices as well as rigorous
standards for the last few
vears and a certification seal
now on our product packs,
we seek to spark a debate on
the connection between cli-
mate, community, con-
sumption and consumers,”
said Subrata Mukeri, busi-
ness head of Typhoo's Indi-
an operations.

He said introducing the
certification imprint in

branding and communica-
tion of ‘Typhoo's world class
products has been a delib-
erate decision to service the
growing community of so-
cially conscious consumers
who want to support re-
sponsible farming and want
to protect the enviromment
as well.

“It  (the certification)
helps to guarantee a
brighter future for tea pro-
duction and consumption
in India, giving India’s won-
derful natural heritage a
more secure future, “This
commitment is hugely ex-
citing. The consequence of
Typhoo's commitment is
that the Indian consumer
will have the choice of
world class certified prod-
ucts available o them
across India,” he added.

“We certify  products
that have been produced
responsibly and demon-
strate the important step
that all tea brands in India
must take so that tea es-
tates meet comprehensive
standards for sustainable
agriculture that protect In-
dia’s environment, biodi-
versity, waterways, wildlife
habitats and the rights and
well-being of workers &
their families,” said Tensie
Whelan, president of The

Rainforest Alliance.
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